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From theory to application (1)
Two two-sided markets

1. Television broadcasting 
Content providers/Broadcasting
Platforms/Infrastructures
Consumers 

2. Advertisement 
Advertisers
Channel/Stations
Eyeballs
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 T e le v is ion  b ro ad ca st ing  
N a tion a l p ub lic  b roa dc as ting : 
N O S , N P S , W ere ldo m ro ep .  
S oc iop o l itica l g ro up s:  A V R O , B N N ,  E O , K R O , LL in k , M a x,  
N C R V , T R O S , V A R A ,  V P R O  
E du ca tio na l: Te le ac,  T e le a c /N o t,  S c ho o l TV ,  R V U  
39 f/id e o lo g ic a l:  B O S , H O ,  IK O N , N IK , O H M , N M O , R K K , 
Zv K  
R e gio na l/lo ca l p ub lic  broa dc as tin g :  
A T 5, L1  –  L im b u rg , O m ro e p B ra ba n t, O m ro p F rys la n , 
O m ro e p F le vo la nd , O m ro e p G e lde rlan d,  O m roe p Z ee la nd , 
R T V  D re nth e , R T V  N o ord -H o lla nd , R TV  N o ord  –  
G ron ing e n,  R T V  O o st –  H en g elo , R T V  R ijn m on d , R TV  
U trec ht,  R TV  W e st,  S tic h t ing  R O O S  
In terna tio na l p u b lic  b ro ad ca stin g : 
B B C , ZD F , V R T,  e tc .  
P ay  tv : 
C a na l d ig ita l,  T e le 2 v is ion , e tc .  
C o m m e rc ia l s ta tio ns : 
R a dio  T e le v is ion  L ux em b ou rg  (R T L 4, R T L5 , R T L 7 .  R T L  8 )
S ca nd ina v ian  B roa dc ast ing  S e rv ice  (N et5 ,  V e ro n ic a,  S B S 6 )
TM F , M TV  
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Platform competition

(X)Ether – analogue

XEther – digital (Digitenne, Ziggo)

XSatellite

Wireless:

(X)UMTS (via telephone)

GSM

Mobile:

XXCable
XCopper (IP tv)

Fixed:

digitalanalogueInfrastructure
Platform
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Dominant position of cable distribution 
(analogue)

Market shares 2006, NL 

Cable (analogue)

Satellite

Ether (analogue)

Ether (digital)

Pay TV

Cable (digital)
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Broadcasting companies: public, commercial, 
national, international, regional

Fixed: 
Copper

Consumers

(1) Broadcasting Infrastructure Consumers

Wireless: 
EtherFixed: CableMobile: 

UMTS
Wireless: 
Satellite 
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Advertisers

RTL 4, 5, 6 & 
7

Eyeballs

(2) Advertisers ChanneIs Eyeballs

Foreign: 
BBC, 

CNN,…
Ned 1, 2 & 3

SBS6, 
Veronica & 

Net5

Regional / 
Local: AT5,  
Brabant,…. 

Adver-
tisers & 

taxes
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From theory to application (2)
Policy questions related to the policies towards public 
broadcasting and commercial broadcasting

What pricing structure helps to increase competition 
among public broadcasting companies; and what are 
the effects on competition between public and 
commercial broadcasting?
Should watchers pay directly to broadcasting 
(subscription) or via taxes?
Is it better to finance public broadcasting with taxes,  
advertisements or subscriptions?
What are the possibilities for television without any 
advertisement? 
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Assumptions

No model without assumptions: 
Only one platform exists (monopoly)
No trade is possible outside the platform (essential 
facility) 
Normalize fixed and variable cost of the platform to zero
…

Why are these assumptions necessary? How will results 
differ if you do not make this assumption? To what degree 
are these assumptions responsible for the results?
Are these assumptions realistic for media markets?
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Question and/or suggestions? 
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